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Abstract 

Religious tourism has become very popular arena nowadays. 

Visitors travel to religious places for worship, meditation, 

prayer and in search of inner tranquility. This paper 

highlighted the factors that motivate the travelers to visit 

Dharmarajika Buddhist Monastery. The study highlighted 

the background of the monastery and its contribution for the 

Buddhist community as well as for Bangladeshis. In this 

paper, two, sections have been discussed focusing on 

demographic profile of the respondents and purposes of the 

visitors to travel Dharmarajika Buddhist Monastery. In the 

demographic part age, gender, marital status, profession and 

income of respondents have been taken into consideration. 

On the other hand; visitation information, source of 

information about the Monastery, companion during visit 

and motives to visit the Monastery have been collected from 

the respondents. The present study also highlighted some of 

the guidelines for further improvement of the Monastery for 

greater interest of Bangladesh.  

Keywords:  Religious tourism, Buddhist, visitor, Monastery, 

place, Bangladesh 

1. Introduction 

Tourism is one of the fastest and booming industries in the world 

(Sayeda, 2017: 31). It has been a single largest economic 

generating sector for both developed and developing nations. 

Like other developing nations, tourism has become as thrust 

sector in Bangladesh. This is because; there are a lot of natural, 
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cultural, man-made, historical, archeological resources around 

the country. All these rare and unique tourism products are 

potential sector of attractions for tourists (Roy & Roy, 2015: 53-

61). 

From the ancient time people travel to satisfy their inner quest. 

They used to travel for multifarious reasons and purposes to 

religious place (Uchinlayen & Suchana, 2018: 193-207). Most of 

cases; motives were to fulfill curiosity, to experience, to learn, 

and so on. As the purpose varies; people started to travel 

religious reasons as well. That’s why; religious tourism and 

travelling to religious places, becomes a preference for all 

religions.  

Religious tourism has been popular and potential sector 

nowadays. It can be defined as pilgrimage tourism as well. 

People make travel to religious places to take part of religious 

events. Moreover, they travel to seek prayer, to participate 

cultural and religious activities. However, Dharmarajika 

Buddhist Monastery is such a religious place where devotees 

visit for religious and cultural purposes. In many occasions, this 

place becomes a destination of gathering for the followers of 

Buddhism and tourists as well (Banglapedia, 2017).  

1.1 Dharmarajika Buddhist Monastery: An Overview 

According to Bhuiyan & Darda (2019: 11) Dhaka is the capital 

city of Bangladesh with unique tradition, culture and history. 

There are a lot of attractive and religious places for the travelers 

to explore their experience. The architectural site of Dhaka city 

is the blend of both ancient style and modern construction. 

Among the growing establishments Dharmarajika Buddhist 

Monastery is a religious place for Buddhist community of 

Bangladesh (Amber, 2022). It is a place of significance for the 

Buddhist community in Bangladesh. It is also known as Bashabo 

Buddha Mandir or Vihara which has been used since 

establishment for worship, learning and meditation.  There is a 

pond besides a golden statue of Buddha on the lotus.  

Dharmarajika Buddhist Monastery was established in 1962, 

Dharmarajika Fine Arts Academy in 1995 and Dharmarajika 
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Nikkiuniyano Clinic in 1996 and has been serving Buddhist 

community since. This monastery is operational as an orphanage, 

a place of worship, school and health clinic (Dharmarajika 

Buddhist Monastery, 2020).  Thus this monastery plays significant 

roles for the Buddhist communities as well as for Bangladeshis. 

This monastery is a place of worship which teaches the devotees 

the universal principles of peace, compassion, wisdom, and 

harmony to live in with others (Banglapedia, 2017). The monastery 

authority runs a welfare project to assist the community 

members during their problems and though running an 

orphanage school it serves to the community and nations.   

Inside the monastery the visitors and devotees will be able to 

witness black stone Buddha statue, relics, bronze statue from 

across the world all of which carry religious and historical values 

(Amber, 2022). Visit to this monastery is definitely worthy as it 

represents architectural wonder, historical values and religious 

importance and teaches to be compassionate to others and 

community (Sunithananda, 1995: 230). The figure 1 shows the 

location of this monastery below; 

 

Fig-1: Source: Google map of Dharmarajika Buddhist 

monastery/monastery Available at: 

https://www.google.com/maps/@23.7364336,90.4296643,21z 

Bangladesh Bouddha Kristi Prochar Sangha: It was established 

as Bangladesh Bouddha Kristi Prochar Sangha (Earlier name East 

Pakistan Bouddha Kristi Prachar Sangha) on 4
th
 December 1949 as 

an organization for the well-being of Buddhist community. The 

objectives of this establishment were to spread the cultural, 
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social, and religious position of Buddhists in the newly emerged 

Pakistan.  The present name was named after the liberation war 

of Bangladesh. Srimat Dharmadarshi Mahathero and Srimat 

Bangish Bhikkhu were president and general secretary in its first 

executive committee. Then Mahasanghanayaka Visuddhananda 

Mahathero came to Dhaka and established Dhramarajika 

Buddhist Monastery at Sabujbag, Atish Dipakar road, Dhaka in 

1960 for the social, cultural, and religious activities for the 

Buddhist in Dhaka city (Sunithananda, 1995: 230). After that, 

Mahasanghanayaka Visuddhananda Mahathero established 

Dhramarajika orphanage for helping poverty stricken students of 

our country in 1972. Dhramarajika Buddhist Monastery has 

played an important role in the liberation war of Bangladesh. 

Mention may be made that, at that time, the national leaders 

accelerated the liberation war by staying in this monastery 
(Barua, 2020: 228-229).  

After that, he established Dhramarajika high school for 

patronizing education for the welfare of Dhramarajika education 

in 1972. Later on, he established Dhramarajika primary school, 

Dhramarajika  kindergarten school, Dhramarajika musical 

academy, Dhramarajika printing press, Dhramarajika technical 

school, and Nikkiuniyano clinic in the campus of Dharmarajika 

Monastery and in the meantime, he has visited Sri-Lanka, 

Thailand, Myanmar, Bhutan, India, Hong Kong, Taiwan, Nepal, 

China, Korea, Singapore, Mongolia, Japan, and many other 

countries. He made friendships with different Buddhist nations 

and people of the world. Then he arranged to bring the ash relics 

of great Buddhist scholar Atish Dipankar Srijnan from China in 

the year 1978 which is being preserved with proper care and 

dignity at the campus of Dharmarajika Buddhist Monastery 
(Kristi, 2023: 22- 26). 

Then Mahasanghanayaka Visuddhananda Mahathero traced out 

the birth place of Atish Dipankar Srijnan at Mushigonj, Dhaka. 

Then he purchased a plot of land to repair the complex with 

Atish Dipankar Srijnan stupa. He has arranged a big conference 

in 1983 at the Dhramarajika Buddhist Monastery premises for 

observing the birth 1000
th
 ceremony of Atish Dipankar Srijnan. 
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Here, a good number of foreign delegates from different 

Buddhist countries including the president of Buddhist 

association from China Mr. Jhaopuchau were present. And some 

other delegates from Sri-Lanka, Thailand, Bhutan, Netherlands, 

England, Australia, America, India, China, Korea, Singapore, 

Japan, and more than 100 delegates from many other countries 

were present at that occasion (Barua, 2023:93). In one invitation, 

former King Bhumibol Adulyadej and Queen Siriket visited this 

monastery in 1962, and former president of then Sri Lanka 

visited in 1982. After that, the first lady of France Mrs. Mithila 

visited this monastery. This way many international visitors 

visited this monastery in different times. Apart from this H. M. 

Ershad in 1983 and Honorable Prime Minister of Bangladesh 

Sheikh Hasina also visited this monastery in 23
rd

 February 2011  

and many others distinguished scholars, religious tourists, 

intellectuals, researchers  and students from home and abroad at 

different times (Kristi, 2023). Atish Dipankar Peace Award and 

Visuddhananda Peace Gold Award giving ceremony was 

initiated in 2001 and since then these awards were given to 

intellectuals, Buddhist  Scholars, and Buddhist monks every year 

to the people of all religions during observance of birth 

ceremony of the above mentioned two Buddhist scholars.  At 

present, Dhramarajika Buddhist Monastery has all international 

Buddhist organizations such as Asian Buddhist Conference 

Office for Peace (ABCP) in Mongolia, WFP in Thailand, Asian 

Conference for Religion and Peace (ACRP) South Korea, World 

Conference for Religion and Peace (WCRP) USA, World Sangha 

Council (WSC) Taiwan, International Buddhist Confederation 

(IBC) India, and World Buddhist Forum (WBF) China.  

1.2. Brief Profiling of Important Buddha Statues and 

Infrastructures 

Standing Lotus Buddha Statue: There is a golden lotus Buddha 

statue inside the monastery. It is newly built 38 inch Buddha 

statue which is full of architectural design and beauty built in 

2011. It is ever first statue in Bangladesh of such design and it 

has been built by the supervision of H. H. Sanghanayaka 

Suddhananda Mahathero  and Phra Maha Boonsong Upasamo of 
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Wat Songmettawanaram of Chonburi, under the support of 

Royal Thai family, Thailand (Kristi, 2023: 22- 26). 

Lying Buddhist Statue: There is a lying Buddhist statue located 

under the bodi tree which is very attractive sculpture for the 

devotees of Buddhist followers and visitors as well. The statue 

was established in 2014 in the campus of Dhramarajika Buddhist 

Monastery (Kristi, 2023: 22- 26). 

Bodi tree: According to Sunithananda (1995: 230) a Bodi-tree 

was brought from Anuradhapur, Sri Lanka in 1964 and planted 

at the campus of Dharmarajika Buddhist monastery. It was a gift 

of the then Prime Minister Sreemavo Bandernayaka of Sri 

Lanka.  

Pond: There is big pond in the middle of Dhramarajika Buddhist 

Monastery campus. It is very beautiful and there are a lot of 

fishes and the residential student of the hostel take bath.  

Black stone Buddha statue, relics, and bronze statue: Inside the 

monastery the visitors and devotees will be able to see black 

stone Buddha statue, relics, and bronze statue from across the 

world all of which carry actually religious and historical values. 

Exploring this monastery is definitely worthy as it represents 

architectural wonder, historical values and religious importance 

and teaches to be compassionate to others, local people, and 

community as well (Sunithananda, 1995: 230). 

Ash Relics of Atish Dipankar Srijnan: Mahasanghanayaka 

Visuddhananda Mahathero arranged to bring the ash relics of 

great Buddhist scholar Atish Dipankar Srijnan from China in the 

year 1978 which is being preserved with proper care and dignity 

at the campus of Dharmarajika Buddhist Monastery. It is 

necessary to mention that the then government of Bangladesh 

played a significant role by facilitating all types support (Kristi, 

2023: 22- 26). 

Educational institutions: There are some educational institutions 

in the premises of Dharmarajika Buddhist Monastery such as 

Dhramarajika High School, Dhramarajika Hostel, Dhramarajika 

High School Fine Arts Academy, and Dhramarajika 
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Kindergarten. The number of students in the school is nearly 

seven hundred students, one hundred students in the 

Kindergarten, and four hundred students in the hostel for all 

community.   

Moreover, there are many other institutions inside the campus of 

Dharmarajika Buddhist monastery which have been established 

since the inception in different times. There are also some 

institutions inside the campus which are playing important role 

for the well-being of the Buddhist society in different sectors 

such as Buddhist Co-operative Credit Union Ltd (1991), Atish 

Dipankar Co-operative Credit Union Ltd (1991), and Sanskrit and 

Pali Education Board. A list of such organizations has been 

showed in the following table 1 

Table: 1 

Name of the Organizations Year of Establishment 

Dhramarajika High School 1972 

Dhramarajika Hostel 1972 & 2020  (newly 

renovated ) 

Dhramarajika Technical School 1972 

Dhramarajika High School Fine Arts Academy 1995 

Dhramarajika Nikkiuniyano Clinic 1996 

Dhramarajika International Prayer Hall 1972 

Dhramarajika Monks Training Centre 2022 

Dhramarajika Dining Hall & Library 2013 

Atish Dipankar Auditorium 2021 

Buddhist Co-operative Credit Union Ltd 1991 

Atish Dipankar Co-operative Credit Union Ltd 1991 

Buddhist Monks Shima Ghor 2021 

    Source: compiled by author, 2023 

List of delegates from home & foreign countries: Since 2001 

Bangladesh Bouddha Kristi Prochar Sangha has arranged Atish 

Dipankar Peace Gold Award in the campus of Dhramarajika 

Buddhist Monastery. Therefore, a good number of delegates 

from Bangladesh and other foreign countries have participated in 

this program to achieve gold award. Especially, these awards are 

given to the scholars, Buddhist thinkers, social workers, 

intellectuals, humanitarian organizations, prominent teachers, 

and in other categories. Here, a list of awardees from home and 
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abroad has been depicted who visited this monastery at different 

times in the following table 2;  

Table-2: list of delegates from home & foreign countries 

 

 

Source: Kristi (2023) 

Image of different Buddha and infrastructure: There are many 

Buddha statues and infrastructural development in the campus of 

monastery which are attractive for the devotees and visitors. The 
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devotees and travelers will be able to explore this destination and 

enjoy that has been depicted in figure 02 (a-o); 

Fig-a 

Buddha Statue inside the 

prayer hall 

Fig-b 

Dhyani ]Buddha Akhavya 

Fig-c 

Standing Lotus Buddha 

Fig-d 

Lying Buddha Statue 

Fig-e 

Buddha Statue 

Fig-f 

 
Buddha Statue 

Fig-g 

Buddha Statue 

Fig-h 

Bodi-tree 

Fig-i 

Atish Bhavan 

Fig-j 

 
gate  

Fig-k 

Main gate 

Fig- l 
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 Auditorium 

 
Fig-m 

 
Dinning & L            ibrary 

Fig-n 

Bhikkhu training centre 

Fig-o 

 
Bhikkhu Shima Ghor 

 

Source: compiled by author 2023 

1.3. Objectives: The objective of the study is focus on the 

motivational factors to visit Dharmarajika Buddhist monastery as 

a religious tourism destination.   

2. Review of Literature 

Religious tourism is related to traveling to a place of religious 

importance. For Buddhist followers it has been a very popular 

practice to visit Buddhist monastery and stay temporarily at a 

monastery to meditate and practice traditional rituals (Kushwah & 

Singh, 2018: 39-49). Nowadays this system has been practiced in 

Korea that represents a close nexus between tourism and 

Buddhism (Wang, 2011: 5-10).   According to Rinschede (1992: 

51-67) as cited in Wang (2011: 5-10) apart from religious reasons, 

cultural events have become a motivational source of religious 

tourism. He has also mentioned religious tourism that is related 

to holidays, cultural events, and cultural programs.  

Buddhist monasteries have become a secular place and service 

providers for travelers and Buddhist monks (Gao, 2017: 112-115). 

Many political leaders of the Buddhist world used to visit 

Buddhist monasteries during their visit to any country. That’s 

why; Buddhist monasteries have become a destination of cultural 

icons along with religious significance. It has become a cultural 

conversion of Buddhism in this society (Lee, 2006: 97-106). 

However, Buddhist monasteries have reflected a place of 
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facilitating both religious and cultural offers for tourists and 

followers of Buddhism.  

Spiritual place has been turned into a heart of travelers to visit 

for religious drives (Sirirat, 2019: 97-111). Visiting to religious 

place for salvation and meditation has been booming in India 

(Kundu, 2016: 53-54). The Kamakhya monastery of Assam, India 

has been regarded as the most celebrated spiritual center in the 

world. Millions of tourists visit the monastery for attending 

various cultural and religious festivals. Though there are some 

positive and negative socio-economic impacts of tourism during 

festivals celebrated in this monastery (Sarma, 2019: 15-17).  

There are many reasons why people believe in religions and 

religious beliefs. Some of these beliefs are to achieve justice, and 

hope for better position afterlife. From religious faiths people 

visit religious places to fulfill the expected desire. These factors 

significantly influence daily life of human being (Pepper, 2013). 

Moreover, leisure, recreational and religious activities work as 

driven force as special interest of tourism. Lumbini, the birth 

place of Buddha, is main attractive place of Buddhist followers 

all over the glove. Most of the tourist, used to travel Nepal 

mainly for religious faiths as well as to enjoy their special 

interest (Gurung, 2016: 3-5). He also added the need of some 

marketing strategies and role of stakeholders to brand and to 

promote Lumbini as Buddhist spiritual tourism destination.  

The study of religious tourism has been a new field of tourism 

and draws a great attention to research at present. As such 

monastery tourism potentiality is rising increasingly (Hermawan 

et al., 2019: 405-410). Though China is a multi-religious country 

but scared religious tourism resources are not properly used. 

However, Guangxiao monastery is very ancient, largest Buddhist 

monastery, and center of cultural exchange in China. Its 

infrastructural design is spectacular and a piece of beauty with 

full of ancient relics. Most of the tourists visit to have a glimpse 

of beautiful monastery around the world (Liang, Wang, & Xu, 

2016: 88-92). 
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With the development of tourism industry in China, religious 

tourism has become popular and able to draw the attention of 

commuters. Some religious relics and rare resources of China 

have drawn the attention of tourists. Moreover, religious and 

cultural activities have become a religious booming attractive 

tourist spot. It could be an emerging sector to acquire both 

economic and social benefits for the country but failed due to 

lack of proper branding and marketing approach (Zhenjia, 2001: 

46-52;  as cited in Liang et al, 2016: 88-93).  

According Rahman (2012: 112-122) discussed that Bihar has been 

a spiritual tourism destination for Buddhism and Jainism. 

Furthermore, there are a lot of Hindu monasterys, Muslim 

shrines, and Buddhist scared relics of historical and cultural 

importance. That’s why; people from Japan, Thailand, Korea, 

and China travel to Bihar as a form of Buddhist pilgrimage there 

(Geary & Mason, 2016: 57-63). Moreover, it has been transformed 

into a leisure destination which includes bird watching, water 

activities, dolphin watching, and visiting historical religious sites 

besides pilgrimage tourism (Rahman, 2012: 112-122).  

Croatia is rich with heritage sites which carries great cultural 

values and rare religious heritage resources. This paper focused 

on the unique features of pilgrimage and religious tourism 

tangible and intangible heritage resources in Croatia. It also 

highlighted tourists’ demand, satisfaction of visitors, impacts of 

religion in the life of pilgrims (Rot, Mikinac, & Bogdan, 2014: 79-

87). India has also been a potential tourism destination especially 

for Buddhist because of numerous Buddhist historical and 

religious resources where they can practice spiritual activities as 

well as explore geographical, natural, and cultural diversity 
(Ilahi, 2020: 1-13).  

Some significant religious Buddhist destinations in India are 

Sarnath, Bodhagaya, and Kushinagar which very sacred place for 

follower of Buddhism (Shinde, 2022: 3846-3863). According to 

Kumari (2016: 4-10) Bihar is a state with full of natural, cultural, 

geographical, and religious sites which has been a rich 

destination to provide competitive advantages from tourism 

perspectives by expanding new tourist circuit such as Buddhist 
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circuit, wildlife circuit, and Jain circuit developed by Indian 

government.  

One of the most emerging forms of tourism is religious tourism 

in Thailand, which not only boost domestic travel but also 

contributes significantly to promote Dhamma in the region 

according to Buddhist principles. It underlines the perceptions 

and expectations of religious tourism for that is important to 

promote tourism in sustainable approach (Anuwichanont, Serirat & 

Mechinda, 2019: 55-66). Spirituality, pilgrimage, and heritage 

sightseeing and education purposes of Buddhist culture and 

philosophy are significant in Sri Lanka for Buddhist tourism 

flourishment because there are a lot of Buddhist religious 

resources in different parts of the country (Jayasinghe, 2020: 1754-

1760). However, there are also many pilgrim destinations, 

monasterys or monasteries, and pagodas in Bangladesh with 

cultural and ancient significance globally (Sarker, 2021: 1-10).   

Casellas, Serrallonga, & Costa (2013:135-145) highlighted some 

of the religious tourism products in Cotalonia. They discussed 

that it is a place full of religious heritage tourism products and 

growing sector for interested people worldwide. According to 

(Shackley, 2002: 345-352) religious tourism sites, holy arts, 

religious routes, and symbolic meaning of religious elements are 

core tourism product of the country. Though there is a lack of 

branding and promoting religious tourism products but still have 

lots of opportunities to attract religious tourist. Furthermore, 

religious tourism involves a broader aspect of motivation, use, 

behaviors, and perception towards sacred spaces (Hakobyan, 2010 

cited in Casellas, et. al., 2013 135-145).  

According to Emmanuel (2014: 524-534) religious tourism works 

as a bridge among spiritual affairs, personal, inter-personal, 

economic, and social spheres of life. Moreover, it is visualized as 

form of sustainable tourism development if government properly 

pays attentions and thus could solve religious related chaos 

among states and countries. Eyo festivals of lagos in Nigeria was 

promoted as religious tourism and able to bring social, and 

economic change of the region. In Bangladesh monastery 
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tourism and cultural activities of religious can serve the purpose 

as well.  

Bangladesh possesses a huge opportunity to develop historical 

and archeological tourism as an emerging tourist destination. 

Though religious tourism is one of the oldest forms of tourism in 

the world but little attention is paid to research in this arena in 

Bangladesh. The researchers critically have analyzed the scopes 

to promote religious tourism in Bangladesh and identified some 

determinants of religious factor of the country and provided an 

effective framework for religious tourism that significantly can 

contribute for the development of religious tourism (Saha & Roy, 

2019: 126-144). Among the notable tourist destinations Buddhist 

religious monastery and monasterys are significant. Buddhist 

religious place, heritage sites, places, and monasterys etc are 

major parts of tourism industry in Bangladesh. However, culture 

of Buddhism, ruins of Buddhist religious sites, monasterys etc. 

are landmarks of historical tourism of the country (Chowdhury & 

Ahmed, 2015: 1-7).   

3. Research gap 

There are many research articles on religious and cultural 

tourism that has been conducted but the current topic is still new 

one. As there has not been found any research article on this 

area. As such, the present research area is a new topic. Therefore, 

there exists research gap on such an important area that is 

attempted to explore. Therefore, there is an ample opportunity to 

conduct research on relevant area. Moreover, this study is an 

attempt to highlight the gap. It will also contribute to further 

literature as well.  

4. Methodology 

This paper is anchored based on qualitative structure as research 

technique because it is widely accepted (Ritchie et al., 2005) and 

extensively applied in to conduct tourism research (Denzin & 

Lincoln, 2011: 1-10). Both primary and secondary data have been 

used to accomplish the purpose. A semi-structured questionnaire 

was designed to collect primary data from respondents and depth 

interview technique was used where the secondary information is 
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nominal and need to collect detailed understanding of the 

respondents (Fontana & Frey, 1994; Minichiello et al., 1995). A total 

of 75 questionnaires were distributed among the informants who 

have visited the monastery at least once for religious or cultural 

purposes and 65 returned. Among these, only 50 questionnaires 

were complete and valid for the purpose. To conduct the study, 

Dhaka city has been selected as a sampling frame. Convenience 

sampling method has been used as an instrument to collect 

primary data because it is the easiest way for the researcher for 

obtaining data (Sim & Wright, 2000) and this technique is 

inexpensive for data collection approach (Johnson & Christensen, 

2014). Interviewees were given comfort and flexibility to answer 

research questions. It was approached so that respondents could 

provide authentic and valuable data about visiting religious 

tourism places. The research survey was conducted from 

September 01, 2021 to December 30, 2021. However, 

questionnaires were distributed among the respondents and 

personally interviewed to collect depth interview. To present the 

findings and discussion frequency distribution technique has 

been used. Thus, results are edited, modified, and tabulated. 

Furthermore, secondary data have been collected from different 

published journal articles, books, magazines, newspapers, 

conference preceding papers, and related search engine. As this 

secondary information is statement based, these have been 

incorporated in different sections of this story to enrich the 

discussion section. 

5. Results and Discussion 

The research paper basically consists of two sections. The first 

section covers about demographic profile of respondents and the 

second section covers basic information and motives of tourists 

to visit a religious monastery of Bangladesh.  
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5.1 Section I. Demographic of Profile Respondents 

Figure 03: Distribution of Respondents Gender 

 
Source: Authors own 

The above figure 03 shows the number of respondents visiting to 

the monastery where male were (60%) followed by female (40%). 

The majority of the respondents are male visiting this monastery 

to conduct religious purposes.  

5.2 Age of the Respondents 

Figure 04: Age of the Respondents 

 
Source: Authors own 

From the figure 04; it is clear that the age range of visitors to the 

monastery between 15-25 age were (24%), 26-35 age  were 
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(20%), 36-45 age were (28%), 46-55 age  were (16%), 56-65 age 

were (10%) and followed by (2%) 65+ age. However, the 

majority of visitors’ age is between 36-45 (28%) followed by 2% 

(65+ age). It is because at the middle age majority visitors travel 

to religious places for religious purposes.  

5.3 Marital Status of Respondents 

Marital status Number of respondents Percentage 

Single 18 36% 

Married 30 60% 

Divorced 1 02% 

others 1 02% 

Total 50 100% 

     Table 03 Source: 

Authors own 

Among the respondents single were (36%), married were (60%), 

and followed by divorced (2%). On the other hand, (2%) were 

others. Moreover, majority of the visitors are married (60%) 

followed by divorced (2%) and others (2%) which are presented 

in table 03.    

5.4 Educational Qualification of Respondents 

Educational 

qualification 

Number of respondents Percentage 

Primary 5 10% 

SSC 8 16% 

HSC 12 24% 

Graduate 18 36% 

Post graduate 5 10% 

Others 2 04% 

Total 50 100% 

    Table 04 Source: Authors own 

Table 04 represents that respondents completed primary were 

(10%), SSC were (16%), HSC (24%), respondents who completed 

graduation were (36%), post graduation were (10%), and followed 

by others (4%). Among the respondents majority were graduate 

(36%) followed by 2% others. It is clear that maximum visiting 

the monastery are educated and carries religious values.  
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5.5 Profession of Respondents 

 Figure 05:  Distribution of Respondents Profession 

 
Source: Authors own 

Figure 05 of shows that, among the professionals employees 

(private/public) were (50%), students/housewives were (40%), 

workers were (6%), and other occupations were (4%). Most of the 

visitors are employees working in public and private 

organizations (50%) followed by 4% working in other profession 

or autonomous organizations. On the other hand, students and 

housewife also visit this monastery for religious or leisure 

purposes most of the time.   
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5.6 Income Level of Respondents 

Table 05:  Monthly Income Level of Respondents 

 
Source: Authors own 

The above table 05 shows that the income level of respondents 

less than 10,000 tk were (10%), 10,001-20,000 tk were (30%), 

20,001-30,000 tk were (26%), 30,001-40,000 tk were (%20), 

40,001-50,000 tk were (10%), and followed by more than 50,000 

tk (4%). Majority of visitor’s monthly income were 30% 

followed by 4 % which is more than fifty thousand.  

Section II 

5.2. 1. Visitation Information of the Respondents  

Figure 06: Distribution of No. of Visiting Tourist Place  

 
Source: Authors own 
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The figure 06 represents visitation information of the respondents. 

Among them travelers visiting this monastery once a year were (50%), 

twice a year were (30%), thrice a year were (12%), and followed by 

others were (8%). It is clearly fond that maximum respondents visit 

particularly once in a year (50%) followed by 8 %.  

5.2.2 Sources of information 

Table 06: Sources of Information to Visit 

Information source Number of respondents Percentage 

Friends 10 20% 

Relatives 7 14% 

Family members 13 26% 

Colleagues 5 10% 

Newspapers 1 02% 

Magazines 2 04% 

Social media 8 16% 

Others 4 08% 

Total 50 100% 

Source: Authors own 

The tourist most of time gathers information about a place or 

destination from multifarious sources. The table 06 represents 

that, some of the common sources of information about 

monastery were friends (20%), relatives were (14%), family 

members were (26%), colleagues were (10%), newspapers were 

(2%), magazines were (4%), social media were (16%), and 

followed by others (8%). Majority of the visitors get information 

were from family members (26%), from friends (20%) and social 

media (16%).  

5.2.3. Companion during Visit to the Monastery 

Table 07: Companion during Visit to the Monastery 

Companion Number of respondents Percentage 

With family 

members 

25 50% 

Friends 15 30% 

with a group 5 10% 

Alone 5 10% 

Total 50 100% 

Source: Authors own 
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Most of the cases commuters prefer to travel religious monastery 

with family members were (50%), friends were (30%), with a 

group (10%), and alone (10%). It is clearly seen that most of the 

visitors visit the monastery with their family (50%), friends 30% 

followed by 10% which are presented in table 07.  

5.2.4. Purposes of visit to religious Monastery 

Figure 07: Purpose of Visiting Dharmarajika Buddhist 

monastery 

 
Figure 07 Source: Authors own 

Tourists travel to visit a religious monastery for various purposes 

is showed in figure 07. Some of the purposes were worship 

(10%), to vow (6%),  inner serenity (4%), inner quest (2%), prayers 

(4%), attend religious events (8%), cultural events (10%), fanus 

festival were (30%), religious rituals (16%), religious recitation 

(4%), attend cultural & religious events (4%), and followed by 

others were (2%). Majority of the respondents visited this 

monastery were to enjoy the fanus festival (30%), to participate 

in religious rituals (16%) and to attend at religious events (8%).   

The prior studies have been focused on monastery stay for 

religious purposes as well as to practice traditional rituals which 

nexus between tourism and Buddhism as a part of cultural 

programs (Wang, 2011: 5-10; & Rinchede, 1992: 51-67). In some 
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other studies, it has been found that religious tourism has 

become a cultural icon and has contributed to socio-economic 

development when festivals are observed in the monastery 

regions (Lee, 2006: 97-106; & Sarma, 2019: 15-17). Pepper (2013) & 

Gurung (2016: 3-5) have highlighted religious tourism as a source 

of leisure, recreation, culture and religious beliefs, and faiths for 

exploring special interest which is similar with to the present 

study.  Guangxiao monastery in China is a spectacular and 

ancient monastery, which is a centre of cultural exchange, 

always motivates travelers to visit this monastery (Liang et al., 

2016: 88-92) which is similar to Dharmarajika Buddhist 

monastery as it the national monastery in Bangladesh for the 

Buddhist community. Rahaman (2012: 112-122) has highlighted 

Bihar as spiritual tourism destination for Buddhist because 

travelers from Japan, Thailand, Korea, and China visit for 

pilgrimage and other recreational purposes. 

Some studies have investigated in the context of religious 

heritage tourism products (Casellas et, al., 2013: 135-145), but 

promotional and branding initiatives are required (Casellas et al., 

2013: 135-145), other studies focused religious tourism as a bridge 

of personal, economic, and social affairs (Emmanuel, 2014: 524-

534). Saha & Roy (2019: 126-144) have examined the determinants 

of religious tourism in Bangladesh through empirical 

investigation where (Chowdhury & Ahmed, 2015: 1-7) has 

investigated culture of Buddhism, ruins of Buddhist heritage 

sites, and monasteries as landmark of religious tourism in the 

country. Though the prior studies have been addressed from 

different perspectives, hence the present study rivals potential 

ground to carry out the research work on the current topic. The 

present study will significantly contribute to the academicians, 

experts, stakeholders, travelers, and suppliers realizing the 

importance of religious tourism and contribute for further 

literature review.  

6. Policy and guidelines for further improvement of the 

monastery 

The monastery area should be kept under surveillance to ensure 

more safety both inside and outside area. Security should be 
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ensured when foreign diplomats visit the monastery from 

different countries across the world. In some cases, tourists are 

robbed, abducted and harassed by the misrrants.  These are 

published in different media. Of course, the security problems 

are declining nowadays and the Government has now deployed 

tourist police in the important destination areas. Furthermore, 

monastery stay facilities should be ensured for the visitors who 

come from different remote areas. Crowd should be managed 

specially in the cultural and religious events observed in the 

occasion of Parbaronapurnima or Kathinchibor dan occasion. 

Pollution free, calm and quiet environment should be ensured so 

that visitors can take part in prayers, can worship and practice 

religious rituals.  Even these, more measures are needed to 

ensure the overall safety and security of the tourists.   

7. Conclusion 

Religious tourism has added a horizon in tourism sector. This 

sector significantly contributes for social and cultural 

development of a country. Visiting religious place has been 

grown among all religions. People of all religions, travel to 

religious places of their own choice and time. However, the 

motives and purposes of religious tour to religious places are to 

obtain peace, inner tranquility, prayer, meditation and take part 

into religious rituals. Furthermore, the visit of travelers to 

Dharmarajika Buddhist Monastery is to explore the historical 

and religious construction, to participate in various cultural and 

religious events. This monastery is a sign of peace and wisdom 

where the devotees come and practice their religious norms and 

rituals. Recently, mention may be made that many infrastructural 

development has been constructed under the financial aid and 

supervision of Bangladesh government and Indian High 

Commission in the campus of Dhramarajika Buddhist 

Monastery.  

References 

Anuwichanont, Jirawat., Serirat, Sirivan. &  Mechinda, Panisa (2019). 

Examining Tourists’ Attitude towards the Religious Tourism in 

Thailand. Review of Integrative Business and Economics 

Research, 9 (3), 55-66.  



124 cÖvP¨we`¨v cwÎKv 

Amber, Fariha (2022). 5 top Buddhist sites in Bangladesh, The Daily 

Sun, [Available from: https://www.thedailystar.net/life-

living/news/5-top-buddhist-sites-bangladesh-3023391, accessed 

in: 08 August 2023] 

Barua, Biman Chandra (2023). Pachin Banglar Bouddha Pandit. Pachin 

Banglar Bouddha Darshan O Sanskriti, Akanda & Sons 

Publications, Dhaka, 228-229.  

Barua, Biman Chandra (2020). Muktijuddhe Vihar O Bikkhur Obodan. 

Muktijuddho O Bengali Bouddha, Jatiyo Sahitya Prokash, Dhaka, 

93.  

Banglapedia (2017). Kamalapur Dharmarajika Bauddha Vihara. 

[available from: 

https://en.banglapedia.org/index.php?title=Kamalapur_ 

Dharmarajika _Bauddha_Vihara, accessed in: 8 August 2023] 

Bhuiyan, Md. Anowar Hossain, & Darda, Md. Abud (2019). Tourists’ 

satisfaction on heritage sites of Dhaka city in Bangladesh. 

International Journal of Culture, Tourism and Hospitality 

Research, 1-11, [available from: DOI: 10.1108/IJCTHR-06-2018-

0081, accessed in: 08 August 2023] 

Casellas, Dolors Vidal, Serrallonga, Sílvia Aulet., & Costa, Neus Crous 

(2013). Structuration and branding of a religious tourism product: 

catalonia sacra. Revista de Turismo y Patrimonio Cultura, 11(3), 

135-145.  

Chowdhury, Sadia Afrin., & Ahmed, Muhammad Sohel (2015) 

Archaeological and Historical Tourism: An Emerging Dimension 

for the Tourism Industry of Bangladesh. European Journal of 

Business and Management, 7 (21), 1-7.  

Denzin, Norman. K., & Lincoln, Yvonna. S. (2011). Introduction. In N. 

K. Denzin and Y. S. Lincoln (Eds.). The Sage Handbook of 

Qualitative Research. Los Angeles, CA: Sage. 4
th

 ed., 1–19. 

Dharmarajika Buddhist Monastery (2020). Available from: 

https://en.wikipedia.org/wiki/Kamalapur_Dharmarajika_Bauddha

_Vihar. [Accessed in: 8 August, 2023]     

   

Emmanuel, Obasola Kehinde (2014). Religious Tourism and 

Sustainable Development: A Study of Eyo Festival in Lagos. 

Nigeria, International J. Soc. Sci. & Education,  4 (2), 524-534 



A Case Study on Dharmarajika Buddhist Monastery, Dhaka 125 

Gurung, Raju Kumar (2016). Marketing religious tourism destination. 

Case study: The Birthplace of Gautama Buddha, Lumbini, Nepal,  

Bachelor’s Thesis, Centria University of Applied Sciences, 3-5 

Gao, Re (2017). Research on Chinese - Japanese Translation of Xi'an 

Buddhist Monastery Tourist Attractions --A Case Research on 

Chinese -Japanese Translation of Qinglong Monastery. Advances 

in Social Science, Education and Humanities Research 

(ASSEHR), 117, 112-115 

Geary, David. & Mason, Douglas (2016). Walking in the Valley of the 

Buddha: Buddhist Revival and Tourism Development in Bihar. 

Journal of Global Buddhism, 17, 57-63 

Hakobyan (2010). Conceptualización del turismo religioso 

ysuaplicaciónenelproyecto Catalonia Sacra. Unpublished master 

thesis, Girona University 

Hermawan, Budi., Salim, Ubud, Rohman, Fatchur, & Rahayu, Mintarti  

(2019).  Sustainable Religious Tourism: Is the Buddhist Approach 

Able to Make It Happen?, Buddhist Approach to Global 

Leadership & Shared Responsibilities for Sustainable Societies - 

UNDV 2019: Ha Nam, Vietnam, 405-410. [Available from: 

https://www.undv2019 vietnam.com /Subtheme-05/en/25.pdf, 

accessed in: 8 August 2023] 

Ilahi, Mansoor (2020). Growth & Development of Cultural and 

Heritage Tourism in Uttar Pradesh-Challenges and Opportunities. 

International Journal of Business Education and Management 

Studies, 8 (1), 1-13 

Jayasinghe, A. R. N. T. (2020). Factors that Affecting to Develop 

Buddhist Tourism in Sri Lanka. International Journal of Trend in 

Scientific Research and Development, 4 (6), 1754-1760.  [URL: 

www.ijtsrd.com/papers/ijtsrd35741.pdf, 23 July 2023] 

Johnson, R. Burke., & Christensen, Lany (2014). Educational 

Research: Quantitative, Qualitative, and Mixed Approaches (5
th

 

ed.). Thousand Oaks, Calif.: SAGE Publications  

Kumari, Tripti (2016). Marketing Buddhist Tourism in Bihar: Issues 

and Challenges. Shrinkhla Ek Shodhparak Vaicharik Patrika, 3 

(12), 4-10  

Kushwah, Ravindra Singh, & Singh, Pramendra (2018). Application of 

Public-Private Partnership Approach in Marketing Mix of Buddhist 



126 cÖvP¨we`¨v cwÎKv 

Tourism, Amity Research Journal of Tourism. Aviation and 

Hospitality, 3 (1), 39-49 

Kundu, Deepanjana (2016). Heritage and religious tourism (A case 

study of Bodhgaya, Bihar). International Journal of 

Multidisciplinary Research and Development, 3 (4), 53-54  

Kristi (2023). Atish Dipankar Vishudhananda Peace Gold Award 

Giving ceremony. a Monthly Bilingual Literary Journal, 22- 26.  

Lee, Young-Sook (2006). Myth, spirituality and religion in travel: Pre-

industrial Korea. Tourism, 54(2), 97-106 

Liang, Mingzhu.  Wang, Mingsen., & Xu, Songjun (2016). The Study 

of Monastery Tourism Brand Marketing—Taking Guangxiao 

Monastery as an Example, Chinese Studies, 5: 88-92  

Pepper, Andrew (2013). 8 Reasons people embrace religion. In: 

Listverse. [Available from: http://listverse.com/2013/06/13/8-

reasons-people-embrace-religion/, accessed in: 1 December 2020] 

Rahman, Md Anisur (2012). Marketing of Bihar Tourism – a Buddhist 

Destination Transforming to Leisure Destination. Scholarly 

Journal of Business Administration, 2 (6), 112-122  

Rinschede, Gisbert (1992). Forms of Religious Tourism, Annals of 

Tourism Research. 19 (1), 51-67 

Ritchie, Brent W., Peter M. Burns, and Catherine A. Palmer, (eds.) 

(2005). Tourism research methods: integrating theory with 

practice. CABI 

Rot, Eddy. Mikinac, Kresimir, and Bogdan, Sinisa  (2014). General 

Characteristics of Religious Tourism in Croatia. UTMS Journal of 

Economics, 5 (1), 79–87 

Roy, Sanjoy Chandra, & Roy, Mallika (2015). Tourism in Bangladesh: 

Present Status and Future Prospects. International Journal of 

Management Sciences and Business administration, 1 (8), 53- 61 

Saha, Prosanjit. & Roy, Biplab (2019). Determinants of Religious 

Tourism: an Empirical Investigation. Journal of Business Studies, 

40 (3), 126-144. 

Shackley, Myra (2002). Space, Sanctity and Service; the English 

cathedral as heterotopias. International Journal of Tourism 

Research, 4 (3), 345-352 



A Case Study on Dharmarajika Buddhist Monastery, Dhaka 127 

Sarker, Jashim Uddin (2021). The Opportunity for Religious Tourism: 

In the Perspective of Bangladesh. Journal of Business, 6 (3), 1-10. 

Sarma, Ai (2019). Marketing of Religious Tourism; a Case Study on 

Ambubachi Mela Kamakhya Monastery. Assam, Proceedings of 

the 8th International Conference on Education, Teaching, 

Learning & Innovation (ICE19Thailand Conference) Bangkok-

Thailand. Paper ID: TE936: 15-17 

Sayeda, Takrima (2017). The Effects of Mass Tourism: an Evaluative 

Study on Cox’s Bazar, Bangladesh. IOSR Journal Of Humanities 

and Social Science, 22 (5), 31-36 

Shinde, Kiran. A. (2022). How Effective Is a Buddhist Pilgrimage 

Circuit as a Product and Strategy for Heritage Tourism in India? 

Heritage 2022, 5, 3846–3863. [Available from: https://doi.org/ 

10.3390/heritage5040198, accessed in: 23 July 2023] 

Sirirat, Preedaree (2019). Spiritual Tourism as a Tool for Sustainability: 

A Case Study of Nakhon Phanom Province. Thailand, 

International Journal of Religious Tourism and Pilgrimage, 7 (3), 

97-111. [Available at: https://arrow.tudublin.ie/ijrtp/vol7/iss3/9, 

28 July 2023] 

Sim, Julius., & Wright, Christine C. (2000). Research in Health Care: 

Concepts, Designs, and Methods. Cheltenham: Stanley Thornes 

(Publishers) Ltd  

Sunithananda, Bikkhu (1995). Bnagladesher Bartaman Bouddha 

Viharshumuher Parichiti. Bangladesher Bouddha Bihar O 

Bhikkhu Jibon, Prothom Prokash, Bangla Academy, Dhaka, 230 

Uchinlayen & Suchana, Jameni Jabed (2018). The Scope for Religious 

Tourism: An Overview of Bangladesh. Journal of Business 

Studies, 39 (2), 193-207. [Available from: https://www.fbs-

du.com/news_event/891561028249 (Page%20193-207).pdf, 

accessed in: August 7, 2023] 

Wang, Wei (2011). Explore the Phenomenon of Buddhist Monastery 

Stay in South Korea for Tourists. UNLV Theses, Dissertations, 

Professional Papers, and Capstones. 1074, pp-5-10 [Available 

from: https://digitalscholarship.unlv.edu/thesesdissertations/1074, 

accessed in: 28 July 2023] 

Zhenjia, Fei.  (2001). Tourism Brand Marketing Research of Wudang 

Mountain. Journal of Shiyan Technical Institute, 1, 46-52 



128 cÖvP¨we`¨v cwÎKv 

 


